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02 THE SFNV

IMPACT PLATFORMS

“Our Impact Platforms focus on five key areas where
Switzerland has the expertise and technology to develop
scalable solutions. They provide a structure to help us co-
create and innovate through collaborative projects.”

Marta Antonelli
Head of Impact Platforms, SFNV

Key activities at a glance

EVENTS WHITE PAPERS WORKING GROUPS  ONLINE FORUMS
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WHAT

Considering the significant challenges our planet
faces from climate change and changing consumption
patterns, collaboration for future-proof food systems
has never been more vital.

SFNV’s State of Play event brought together actors
from across the Swiss innovation ecosystem to
assess where Switzerland stands in the growing
cultured foods sector.

This event allowed participants to network and share

knowledge with innovators in the cultured food

industry while gaining a deeper understanding of the

evolving legal framework and exploring potential

;:_O:Idaborations that could accelerate progress in the
ield.



WHY
Z{ CULTURED
FOODS?

Cultured foods — including cultured meat and fish, fermented
foods, and other biotech products — offer a promising approach
to address some of the most pressing challenges we face in
creating a future-proof food system.

THE CHALLENGES TODAY

14.5% 77%

I ' GLOBAL GREENHOUSE GAS GLOBAL FARMLAND USED
EMISSIONS ATTRIBUTED TO FOR LIVESTOCK.2
ANIMAL AGRICULTURE.?

SV LN $258n 929%

ESTIMATED GROWTH POTENTIAL WORTH OF THE THE CARBON FOOTPRINT
RATEOF THE CULTURED LTIV T ettt
MEAT MARKET FROM 2023 N 2030. 4 RENEWABLE ENERGY SOURCES 3

TO 2030.1

1 Grand View Research https://www.grandviewresearch.com/industry-analysis/cultured-meat-market-report

2 UN FAO https://www.fao.org/family-farming/detail/en/c/1634679/

3 The Good Food Institure. https://gfi.org/cultivated/

]ft McKinsey, https://www.mckinsey.com/industries/agriculture/our-insights/cultivated-meat-out-of-the-lab-into-the-
rying-pan#


https://www.grandviewresearch.com/industry-analysis/cultured-meat-market-report
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CULTURED FOOD &
THE SUSTAINABLE
DEVELOPMENT GOALS

SDG 2: Zero Hunger

Cultured foods offer the potential to enhance food security by improving access
to new, nutritious, protein-rich options that in the longer term may be more
affordable that the animal-based originals.

SDG 3: Good Health & Wellbeing

Cultured foods can be tailored to provide essential nutrients, reduce saturated
fats, and eliminate potentially harmful substances in their production, such as
antibiotics or hormones.

SDG 13: Climate Action

Cultured meat has a smaller carbon footprint than traditional livestock farming
and uses a significantly lower amount of water resources. Switching to cultured
foods reduces the need for deforestation and changes in land use for agriculture.

SDG 14: Life on Land

The production of cultured foods often requires less land, reducing deforestation
and habitat destruction, while limiting livestock farming and animal-slaughter
alleviates pressure on ecosystems and wild animal populations.

The further integration of cultured foods into global food systems can significantly

contribute to achieving the UN Sustainable Development Goals (SDGs), driving
positive change toward a more future-proof food system for all.



O SPEAKER
INSIGHTS

YANNICK
GACHTER

CEO, THE CULTURED HUB

Our planet has
poundaries, and we are
crossing them! These

challenges offer
opportunities and we
need to act fast.

| believe that Switzerland
can lead the way.



O SPEAKER
INSIGHTS

RALPH LANGHOLZ

VICE PRESIDENT,
THE SWISS PROTEIN
ASSOCIATION

Two of the key
advantages of
Switzerland are its
transparency and the

relative speed of the
application process.



O SPEAKER
INSIGHTS

CARLOTTE LUCAS

HEAD OF INDUSTRY,
THE GOOD FOOD
INSTITUTE EUROPE

We see a lot of
paotential here In
Europe. R&D and
scaling challenges

remain — that is why
The Cultured Hub Is
such an amazing
initiative.



O SPEAKER
INSIGHTS

ILLTUD

DUNSFORD

CEO AND CO-FOUNDER,
CELLULAR AGRICULTURE

We have to change
haw we produce food.

It’s not just meat. It’s
an evolution of the
agricultural process
that recognizes
planetary limits.


https://www.linkedin.com/in/christine-sch%C3%A4fer-b55b4b93/
https://www.linkedin.com/in/christine-sch%C3%A4fer-b55b4b93/
https://www.linkedin.com/in/illtudllyrdunsford/
https://www.linkedin.com/in/illtudllyrdunsford/
https://www.linkedin.com/in/illtudllyrdunsford/
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O SPEAKER -
INSIGHTS e

CHRISTINE
SCHAFER ,

SENIOR RESEARCHER,
GDI GOTTLIEB
DUTTWEILER INSTITUTE

Cultural traditions
daon’t have to be
seen as a barrier
but rather a
framework to

iIntroduce a
balanced food
system.



O SPEAKER
INSIGHTS

SIMONA

FEHLMANN
CEO, SALLEA

Switzerland is not only
home to international
corporations with a
wealth of knowledge and

expertise in the food
sector, but it also has a
strong pool of talent,
which is essential to any
startup’s growth.



O SPEAKER
INSIGHTS

IRA VAN EELEN

COFOUNDER,
RESPECTFARMS
BOARD MEMBER,
CELLULAIRE

AGRICULTUUR NEDERLAND

We need a level
playing field to
create cultivated

meat. We also
need to create a
supportive
ecosystem.



O/ 5 KEY TAKEAWAYS

§ | l Opportunities in Innovation and Sustainability

Collaboration for Scalability and Adoption

Farmer Inclusion and Infrastructure Adaptation

Cultural and Public Perception

Switzerland has a role to play




THE
CULTURED HUB

08

Would you
like to khnow
more~?

Reach out to
Yannick Gachter
CEO of The Cultured Hub

_— A joint venture created by

lu"lnl:HEJé QCBUHLER Givaudan MIGROS



https://www.linkedin.com/in/yannickgaechter/

SFNV website

m LinkedIln

%% Newsletter

Get In touch



https://swissfoodnutritionvalley.com/
https://www.linkedin.com/company/64662757/admin/feed/posts/
https://swissfoodnutritionvalley.com/newsletter/
https://swissfoodnutritionvalley.com/newsletter/
mailto:%20info@sfnv.ch

